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2nuciopa tys YrevOvvov Zrovonv & Epesvvag tov Tunquatos

Ot ONUOTIES 0PYOVATEIS KOAODVTOL VO, AEITOVPYHOOVY GE EVO. TOADTLOKO KOl
OLOPKWG UETOPOALOUEVO e0wTEPIKO KO 01EOVES TTEpLfallov, To omoio Oo mpémer va
OVTOTOKPIVETAL IUE TANPOTHTO 0TI OVOYKES THS KOvawviog. Ocwpeitor miéov 0Tl eIvol
avaykoio vo. oviomokpldody oTic  ODYYpOVES OTOUTHOELS, OGOV  OQPOPG.  GTHV
OTOTEAEGUOTIKOTNTO KO OTOOOTIKOTHTO. THS AEITOVPYIAS TOVS, Qapuolovias uedodovg
KaTalAnAES yio. Ty eTITEVEN TV TTOY WV TOVG.

O1 omovoaotés tov Tunuatog mov Eyovy evatepviatel 10N, LUEGO. OTO TO TPOYPOLUO THS
Kowrng @aong twv Zmovdav, Tig VEES OVTIANWEIS Kol TO aDYYpOVO TPOTO OLOIKNOHS TWV
ONUoOaGimV opyavwaewv, Ba yivovy o1 KOADTEPOL TPEGHEVTES TOVS TTIC VINPETIES TOV Ba

KAnBodv va vnpetnoovv.

To mpoypouua e Eidikng ®aons Zrovdmv atoyevel otny TpoEToluasio twv
OTOVOATTOV OOTE UETO. OO THV ECELOIKEVUEVH] EKTOIOEVGN KOI TNV ETXAYYEAUOTIKN
Kataption vo. fonbnoovy tg vrnpesies wov Oo. areieyddaovy vo. avramoxpiBody otig
TPOKANTEIS TOV GUYYpOVOD Ol0IKNTIKOD TEpifdiiovtog. O1 yvaoeig, o1 0eSi0THTES, 01
OTAOEIS KO 01 GOUTEPLPOPES TOV Bl TOVS UETOAOUTOOEDTOVY UEGD TV UoONUATOY Kal
epyaotnpiov mov Ba oooyBodv atnv Eidikn Paon Zmovowv, Oo tovs KoTO.GTHOOVY
IKOVODG VO OVIOmOKPLHoOY OTIC OVAYKES TWV KOIVOVIOV THS YVWOONS Kol THS
TANpopopiag, 01 OTOIES ATAUITODV TV TPOCOPUOYH THS ONUOTIOS OLOIKNONS 0T VEQ

oedouévaL.

Ebyououn otovg omovdoatés e K™ ekmoidevtikig oeipdg koin atadiodpouio. kai
Ko oovoun.

H YrevOvvy Zrovéov & Epevvag

AOnvae Xrakxovpn
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EIXAT'QI'H

. XYNTOMH IHAPOYXIAXH TOY TMHMATOX

Me 1o v. 3200/03 «tpomomomcelc tov v. 1388/1983, 'Idpvomn tov EBvikov Kévtpov
Anpodowog Awoiknong, Topvon EOvikng Xxoing Tomikng Avtodioiknong kot GAleg
dwtdéegy, to tunuato eégwdikevong g EBvikne Zyolng Anuooctag Atoiknomng
coumAnpodnkav pe to tunpa Tovpiotikng Owovopiog kot AvArTTuEng, e oKomod
INUovpyio oTEAEXDV EEEIOKEVUEVDV GE BELOTA TOVPIGTIKNG TOATIKTG.

Otv andégortor tov Tunpatog mpoopiloviol vo. OTEAEYMGOVV TIS VLANPECLOKES
povéoeg tov Ynovpyeiov Tovprotikig Avédmtoéng, kabaog kol GAA®V VNPEGLOV
7OV 01 GPROJLOTNTES TOVG GATOVTUL TOV TOVPLOTIKOU UVTIKELPNEVOV.

H onuocio kot avaykoadmra Asrtovpyiog tov Tunuatog Paciletor kvpiog oto
yeyovog Ot o1 Popeig mov yoapdlovy oNUEPO KOl DAOTOIOVV TNV TOVPIOTIKY TOALTIKY
™G XDOPOS, EXOLV OVAYKN OO EEEOIKEVUEVO GTEAEY, IKOVA VO AVTOTOKPLOOUV GTIg
VEE amouTioelg Tov 01efvoig TovploTikov TepPEALOvVTOC.

O pdhog Kol TO KOOEGTOS TOV OTOPOIT®V TOV TUNUOTOG SEMOVTIOL, TEPO ONO TIG
JTAEELG TTOL APOPOVV GTO GUVOAO TV ATOPOoiT®V TG EXAA, amd Tig dtatdéelg Tov
v.3200/03 mep. £ g map. 2 tov dpbpov 9, «rpomomomoelg tov v.1388/83 yia v
idpvon tov EBvikov Kévipov Anuodoiag Atoiknong, Topvon Ebvikig yoing Tomikng
Avtodioiknong kot dAreg dtatdEey, Kabmg Kot avtég Tov v.2503/97 yuo T Atoiknon,
Opydvoon kot Ztedéywon g [eprpéperoc.

1. XKOIIOX TOY IPOI'PAMMATOX XITIOYAQN

O Paocikdc okomdg tov mapovtog Ipoypdupatog Emovdmv eivor vo mapEyel GTOVG
OTOVOAGTEG TN Be®PNTIKY] Kol TPAKTIKY €KEIVN eKmaidevon, MOTE Vo AVENCEL TIC
YVOOELG TOVG KOl TIG 0eE10TNTEG TOVG. O 6TOY0G £ivol Vo KATOPTIGEL KOl dNOVPYNGEL
emoyyeApatikd kot eedwevpuéva otedéyn, to omoio Ba eivonr oe Béom va
avTOmOKPOOV GPEGH GTO EMAYYEALOTIKA TOVS KoOnKovTa.

To amotélecpa eivor to 6Qehog mov mpokLATEL amd oVt TV dpeon €viaén tov
omovdUoTOV oTIS Kab VANV apuddleg vnpeoieg, oAAd Kot ot Anuocto Atoiknon
evpOtepa. Ewdwotepa de, o€ vANPEGIOKEG HOVADES TV TOPATAVED POPEMY TOL £YOVV
®G OVTIKEINEVO Kot 0puodtdOTNTEG OEUATO TOVPLOTIKNG TOMTIKNG KOl OVATTLENG,
TOVPLOTIKNG OKOVOLLiaG Kot Tovpiotikoy marketing.

H enitevén tov oxomov Kot twv otdywv Tov [poypdupartog yiveton pe tov KotdAAnAo
oVVOVOONO Oe@PNTIKOV, 0ALE KOl TPUKTIKAOV YVAGEMV, KUPIOG HECH HEAETNG
TEPIMTMOCEWV KATA TNV EKTOVNON €PYACIOV, OAAG Kol HECO omd TNV TPOKTIKN
EKTOIOEVOT TOV GTOVOAGTAOV GTIG TPOUVOPEPOUEVES VTN PECIES.
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I11.EIAIKOI XTOXOI TOY IPOI'PAMMATOZX XIIOYAQN

H €101 pdon omovdmv mepthapfdvel Bempntikn Kot TPOKTIKY eknaidevor, e 6tdyo
v euPdbuvon kot evioyuon KOV YVOGE®V, SEEI0THTOV KOl CUUTEPIPOPDV TMV
UEALOVTIKOV EEEOIKEVUEVOV OTEAEXMV 0€ BEaTA TOLVPIOTIKTG TOMTIKNG. E1dikotepa,
TO TPAYPOLLLO GTOVODV TOL TUNUOTOC ATOCKOTEL:

1. X¢ eminedo yvoce®V:

To mpoypoppo ™G €WOIKNAG GACNG CTOVOMV GYESIIOTNKE, MOTE VO ONLUOVPYNOEL
peALovTIKG eEeldtkevuévo, oteléyn o€ BEUOTO TOVPIOTIKNG TOMTIKNG, TIG EOIKEG
exelivec YVOOELG TOL glval amapaitnTeg 0TV £pyacio TOVG.

2Opeove AoV [e Toug avaTtépm oTdyovs Ba pedetnBov kot Bo avolvBodv Bépata

OYETIKA LE:
e Tovpotiky Avantvén, Tovpotikn IloMtiky, Oeopikd IThaico ToL
TOVPIGUOV

e Tovpiotikn Owovopio
e Tovpiotkd Mdpketvyk kou Néeg Teyvoroyieg 6Tov Tovpiopno

2. Xg eminedo oot TOV:

o XV xailiépysia kpitikng, ovoAVTIKNG Kol oOVOSTIKNG OKEWNS KOL OGTNV
TPOCEYYIoN O€ EEEIOIKEVUEVO DEUATO TOVPIOTIKNG TOALTIKNG.

o XMV KOAAEPYEIQ EMIKOIVOVIOKMOV KOl OIOTPOYUOTEVTIKOV OCIOTHTWV UEGO
amd v €EAOKNON TOV GMOLOUGTAOV GTO TAMIGIO EMUEPOVS EPYOCTNPIOV
n/xon podnuatwv.

e XV andKTNON TEYVIKOV 0LI0THTWY, HEGO OO TV OVATTUEN IGTOGEAId®MV Kot
™ (PNON TOL NAEKTPOVIKOD TOVPIGLLOV.

3. X¢g eminedo GuPUTEPLYPOPOV:

o XMV KOAMIEPYEID OUVEPYOTIKIG OGUUTEPLPOPAS (KOLATOVPA  OUAdOG
gpyaciag), LEGO Amd TNV «amd KOWOU» aVAANYN YPOTTOV EPYACIOV KOl TNV
Tapovciaon Tovg (o€ opddeg twv 3 N 4 atOuwvV) N Kol TNV oavaANYm
TPOTOROVAIDV Y10 AAAEG OPAGTNPLOTNTEC.

o Ymv egypnyopon, ceveMéio kor dwopatikoTnrTe, péoa omd ophod
YPOVOTPOYPUUUATIGUO GTNV OVAANYT, CLYYPOUPT] KOl TOPOLGIOCT] EPYUCLDV,
Katd ™ oe&oywyn Kuplwg Tov B KOKAOL NG €101KNG PACNG GTOVOMV OALY
KoL KOt T S1apKELN TNG TPOUKTIKNG EKTOIOELONG.

o Xmv eEoKEIMON TOV OTOVOUGTOV NE TEYVIKEG OLUMPAYRATEVCEMV KOl
eMIAVONG GLYKPOVCEMV.
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IV.AOMH & ATIAPOPQXH TOY IIPOI'PAMMATOX XIIOYAQN
To mpodypappa g Ewdikng @dong Zrovddv mpaypatomoteitol og eENg:

— A’ Kvkhog MaoOnparov EEedikevong, dibpkelag 4 unvav,

—  Ipaxtu Exnaidgvon, didpkeog 4 pnvov

— B’ Kidkhog Madnpatov EEgdikevong, diapkelag 3 pnvov Kot

— Ilepiodog Exnéovnong & A&wordynong Temkdv Epyaciav, didpkelag 2
UMVOV.

Meta&d tov A kOKAov kot Tov B kikhov g edkng edong pecorafel mepiodog 4
UNVAOV TPAKTIKNG EKTOIOEVLONG GE VINPEGIEG TOL Ol APUOSTIOTNTEG TOVS AUPOPOVY GTOV
TOVPIGUO.

O B’ xbxrog, kaBdg emiong 0 KUKAOG EKTOVIONG TEAKOV £pYaclaV, Pplokovtal oe
aAlniovyio pe tov A’ KOKAo, K0B®OG TO TPOHYpappa GTOVODV dlapBpdveTol ot Bdon
pov afovov: L. Tovprotwknis Avamtoéng ko Motk II. Tovprotikig
Owovopiog I11. Tovprotikd Mdapketivyk . H €101kM @don omovddv olokAnpdveETOL
Kkatd tn Sdpkele tov BT kOkAov ng €0kng @dong, péco omd TNV Topovcinot
HKpGV gpyacidv (Projects) twv 6movdacT®V ToV TUNHATOC.

1o TAaioto TG EKTOVNONG TOV TEMKOV EPYOCIOV KAOE GTOVNGTIG VITOYPEOVTAL VOl
EKTTOVIOEL KO VAL KATAOEGEL GE daoTNLa TPLOV Unvav pia telkn| epyacio. Ta Oépata
OV EMALYOVTOL SUVAVTOL VO OTOTEAOVV TTPOEKTACT| UKPADV EPYAGIOV TOV B KhkAov.

V. AZONEX TOY IPOI'PAMMATOX XIIOYAQN

Kabe dEovag kalvmrel £vo evpvTEPO YVOOTIKO TEdI0 Ko TeprAapPdvel podnparto Kot
gpyaoctnplo. Avorlvtikdtepa:

1. TOYPIXTIKH ANAIITYZH KAI IIOAITIKH

O d&ovag avtodg meprrapfaver pia (3) podnuota:
1. Tovpiotikr] Avantoén
2. Tovprotikn [ToMtikn
3. Ztoryeia Tovprotikng Nopobeoiog

2. TOYPIZTIKH OIKONOMIA

O a&ovag avtdc meptapPavet dvo (2) padnpota:
1. Tovpiotikn Owovopio & Emyeipnpatico oyédio
2. Tovpiouodg ko EAAnvikry Owovopio

kat éva (1) epyaoctpio:
Tovpiopog kot Kowortikd [poypdupata

12
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3. TOYPIXTIKO MARKETING

O d&ovag avtog meprhapPavet Eva (1) paddnuao:
Yyedwacpog & Epappoyn marketing otovg toupiotikodc tpoopiopodc

kot Tpia (3) epyoctpla:
1. "Epevva Tovprotiknig Ayopadg
2. Zyedaopoc Emcowvoviakng Kapmdviog
3. Emevovtikd Kivntpa otov toupiopd

VI.MEO@OAOAOI'IKH ITPOXEITIXEH

Mo v emitevén TOV oveOTEP® GTOHYOV TPOYUATOTOIOVVTOL SIHAEEELS, TOPOVGLACELS,
LEAETEG TTEPUTTAOCEMY, TPOGOUOIDCELS, GUVTAEN Kot AS0AGYNON EPOTNUATOAOYI®V,
EKTOVI|ON EPYOACLOV, NUEPIdES, emokéyelc, role-playing, Tpofoin video.

Téhog, pia nuépa g efdopddac dHvaviar va opyavmbodv dtaréEerg 11 nuepidsg
Toveo o €0IKA Oépato pe T CLUUETOYN €WVIKOV opAntov. Erniong, dvvavtar va
opyaveoboLV EKONAMOELS 1] EMOKEYELS, e TPOTOPOVAID TG ZYOANG N KOl T®V
OTOVOAGTMOV TOV TUNNATOG, EPOGOV KPIVETAL, OTL OMOTEAOVY AVATOGTOGTO UEPOS TOV
TPOYPAUUOTOS GTOVIDV.

Vil. TIPOTPAMMA ITAHPO®OPIKHX

Yxomog tov padnudtov tov Ipoypappatog [Tinpogopikng oto Tunpa Tovprotiknig

Owovopiog kot Avantuéng stvat:

1. H napovcioon teyvikdv kabmg Kol EQUPUOYDY NAEKTPOVIKNG dlaXEiplong Epywv
Kol

2. H e€oweimon e To YopoKTNPIOTIKA Kot TIG TEYVIKES avanTuENg Kot aSloAdynong

H0G NAEKTPOVIKNG TOANG Y10l TNV TTOPOYT VANPESUOV KOl VTOGTNPIEN TOVPIGTIKAOV
Oepdrov.

Ot tithot twv epyactnpiov mov meprapfdvovrol oto Tunupa Tovpiotikng Otkovouiog
Kot Avantoéng etvon

e Hlextpovikdc Tovpiopodg (E — TOURISM)
e Awoixnon kot Awyeipion Epyov

VIIl. ITPOIT'PAMMA EENQN I'AQXYXOQON
Ot omovdaotég tov  Tunuotog Tovpotikg Owovopiag kot Avamtuéng
TapaKOAOLOOVV €EEOIKEVIEVO TTPOYpapp EEVOV YAWGG®Y, TPOGOPUOCUEVO GTIG

EOIKOTEPEC  OMOITNGES TOV HEAAOVTIKOV TOVG emayyéApatos. To mpoOypappa
nepLopPavel ayyAMKE Kot YOAMKE 1) YEPRAVIKA 1] ITAAMKE 1] IGTOVIKE .
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IX.AZIOAOT'HXH XIIOYAAXTQN

A~ & B’ Kvkhoc MaOdnnatov EEedikgvong: Me 10 mépag Tov KhkAov pobnudtov,
01 omovduoTéEG VITOPAiAovTol yio KaBe uddnuo 1 epyactplo EEY®PIOTE OE YpomTéS
eletaoeic | og GQAleg popeég agodoynone. o évav pikpd apud padnudtov 7
EPYOUOTNPIOV EMTPEMETAL 1] EXAPKELN MG LOPPT AELOAGYNONG.

EminpooHétme, aviikeipevo a&loldynong anoteAohv, cOUP®VA UE TIC TPOPAETOUEVES
dTaéelg Tov woyvovta Kavoviopod Xmovdmv, ot atopiké 1 cvAloyikég epyacieg. Ot
EPYNCIEC OVTEC TPOYUOTOTOOVVIOL GTO TAGICIO OpYavOUEVEDY cepvapiov Tov B’
Kokhov Madnpdrov EEedikevong kot moAAEG POPESG OVOPEPOVTAL MG GEULVOPLOKES
gpyaocies.

Ilepiodoc Exmovnone & Alwidymong Temkav Epyaci@v: Ot omovdaotég
a&oroyovvtanr and tpipued Emrponny A&oldynong, oty omoio mwapovstalovy v
el Tovg epyacia (amd 10.000 uéypr 15.000 AéEerc).

Hpoxtikn Extaidosvon:

Kotd v mpoktikn exmaidevon ot omovdaotéc tomobetovviar oe Dopeic mov
kaBopiloviar and v EXAA, 6mov o1 omovdacTéG GUUUETEXOLV OV Kadnuepvi
Aertovpyio TOV avtioToy®V LVANPESIOV Kabodnyovuevol and Yrevbuvo tov Dopéa,
nov ovopdletror Exnardevtg [paktikng.

[MapdAAnio ot cTOVOUCTEG EKTOVOUV €PYACIO TPAKTIKNG OE EMIKOPO C{RTNUOL TNG
Anpodorog Aroiknong to onoio €xel mpocodlopiotel amd g EXAA mpwv g évapén g
TPOKTIKNG,.

[a mv dpom mpoetoacio kot kaBodNyNoN TOV ORTOLVOAGTOV YL TNV
TPAYLOTOTOINGCT TNG AVOTEPOL EPYOCIN TPOKTIKNG cvykpoteiton amd tnv EXAA
onada Emotnpovikng ko Teyvikng YmoompiEng g epyaciog tng TPOKTIKNAG, LEAN
MG Omoilog MPAYUATOTOOVYV GUVOVINGELS WHE TOLG GMOLONCTES TOL THUNRUHOTOG
E&edikevong kotd ™ StapKeLd TG TPOKTIKNG.

H mpaktikn eknaidevon allodoyeitar pe faocn v a&loldynon tov eKTodevTy|, TNV
ékBeom kol TOPOVGINGT TPOKTIKNG TOL GTOVLONOCTH KOL TNV EPYOACIO TNG TPUKTIKNG
eKTaidEVONG.

H wlipaxa pabuoioyiag opileton and évo péxpt déka (1-10) og kdbe pabnuo, evod o
Babuog pmopel var etvar axépaiog 1 Ko dekadwkoc. H geipd amopoitnong ové tufuo
kaBopiletar amd Tov TeEAKO Pabud amopoitnong Kot KAMpokavetol o€ Tpelg faduideg:
(o) Aprarodyos amoportnoog (LeyaAdTEPOG 1 100G ToV 8,5), (B) Emitoyws Aropoitnoog
(HeyodvTepog 1 160G TOL 5 Ko pikpOTEPOG TOV 8,5) Ko (Y) Portioog (LKpHTEPOG TOV
5).
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ITINAKAX A’ KYKAOY MAOHMATQN EZEIAIKEYXHX

A" KYKAOX MAOHMATQN EZEEIAIKEYXHX

KQAIKOZ AEONAX / MAOGHMA / EPTAXTHPIO ZYNOAO
QPOQN
TOA-X01 TOYPIXTIKH ANAIITYEH & IMOAITIKH 64
TOA-M01 TOYPIXETIKH ANAIITYEH 32
TOA-M02 TOYPIXTIKH HOAITIKH 16
TOA-MO03 YTOIXEIA TOYPIXTIKHX NOMOGEXIAX 16
TOA-X02 TOYPIXETIKH OIKONOMIA 70
TOA-M04 TOYPIXTIKH OIKONOMIA & ENIXEIPHMATIKO XXEAIO 38
TOA-MO05 TOYPIEMOX & EAAHNIKH OIKONOMIA 20
TOA-E01 TOYPIEMOZX & KOINOTIKA TIPOTPAMMATA 12
TOA-X03 TOYPIETIKO MAPKETINI'K 76
TOA-MO06 IXEAIAZMOX & E®APMOI'H MARKETING XTOYX TOYPIETIKOYX o8
MNPOOPIEMOYX

TOA-E02 EPEYNA TOYPIXTIKHX ATOPAX 16
TOA-E03 EXEAIAZMOX ENIKOINQNIAKHY KAMITIANIAX 16
TOA-E04 EIIENAYTIKA KINHTPA XTON TOYPIXMO 16
LYNOAO QPON MAGHMATON 210
EENEX T'AQXYEX 96
TOA-ZEI'01 AITAIKA 48
TOA-EI'02 TFAAAIKA 1 TEPMANIKA 1 ITAAIKA 1 IZITANIKA 48

XYNOAO QPQN A" KYKAOY 306
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NMPOrPAMMA ZMOYAQN EZAA
K" EKMAIAEYTIKH ZEIPA
EIAIKH ®AZH ZMOYAQN TuAua ToupioTikAg Oikovopiag & AvamTugng

ININAKAX B’ KYKAOY MAOHMATQN EEEIAIKEYXHX

B KYKAOX MAGHMATQON EEEIAIKEYXHX

KQAIKOX TEMINAPIO / TAPOYXZIAXH NPAKTIKHX 22{21;31;0
TEMINAPIA 50
TOA-IM1 YEMINAPIO 1 ota mhaicia Tov a&évov TOA-X01, TOA-X02, TOA-X03 25
TOA-XM2 | XEMINAPIO 2 ota mhaiolo tov aiéveov TOA-X01, TOA-X02, TOA-X03 25
MAPOYZXIAXEIZ IPAKTIKHZ 16
YYNOAO QPON EMINAPIOQN / TAPOYXIATEQN 66
MAGHMATA / EPTAXTHPIA 52
TOA-M07 | NEEX TEXNOAOTIIEX XTON TOYPIZMO 20
TOA-E05 E®APMOT'EX MANAGEMENT OAIKHE MMOIOTHTAX XTON TOYPIZMO 16
TOA-E06 TEXNIKEX ATATIPATMATEYZEQN & EIIIAYZH XYTKPOYZEQN 16
IAHPO®OPIKH 40
TOA-E07 AIOIKHXIH & AIAXEIPIZH EPIOY 20
TOA-E08 HAEKTPONIKOX TOYPIZMOX (E-TOURISM) 20
ZEENEX F'AQXXEX 54
TOA-ZI'01 ATTAIKA 27
TOA-EI'02 | TAAAIKA /§ TEPMANIKA 1 ITAAIKA 1 IZITANIKA 27
XYNOAO QPON B KYKAOY 212
2XYNOAO QPON A+ B KYKAOY 518
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NMPOrPAMMA ZMOYAQN EZAA
K" EKMAIAEYTIKH ZEIPA
EIAIKH ®AZH ZMOYAQN TuAua ToupioTikAg Oikovopiag & AvamTugng

Znusvoerg:

1. 270 ypeviké o6Vvolo wpaov Odev ocoumepiioufiavovrar o1 @pes Yo TIS

OVVAVTIOELS ETUPLETOVTOS — OTOVOAGTOV PIA THY TPOETOWOGIO TWV
TEAKAY EPYaciav kabmS Kali @pes VITOGTHPIENS Kal alloloynens Twy
TEAIKOV EPYACLOV, Ol OTOIES OLOUOPPDVOVTAL AVILOYO UE TIS AVAYKES TOV
Ipoypauuaroc.
TNa 71ic  telikés  epyacies mpoflémovrior  GOVAVTHGELS GTOVOACTH-
emifiémovra ocvvolikng owdpkelag éé1 (6 ) wpov. Emions mpoflémovran
pels (3) wpes alloloynons TS TEMKNS epyacias ano kabe uélos tns 3-
HELOVS emiTpoTns, amo Tig omoiss n uia (1) opa eivar wpa wapoveiocns —
VIOGTHPIENS TS TEMKNG EPYAGIAG EVAOTIOV TIS 3-UEAOVS ETITPOTIG.

2. Ilépayv twv avaypopouévoy opov oTIS GEUIVAPIAKES — EPYACIES
apootiOsvral oéxa (10) wpes yia Thv mpoetowuacio kot acloloyncy avTav
avtioTolya.

3. Ilépav tav avaypapousvoy opay xpoctifsvral 01 MPES THS TPOETOWUATIAG,
smripnons / &&éraons kot TS O10pOwons /  fabuoidynons twv
HOOquaTOV-epyacTPi®V Kal TOVY YPATTOV EPYACIMV.

4. Ilépav Tov avaypapousvoy wpay 6Ty TPIKTIKI] EKTAIOEVEN TPOSTiOevTal
oéxa (10) wpes ya v mpoetowuacio kar adloloynen avtijs. Ernions, ya
THY dploTy TPOETOWacio Kal KaBoonynony Twy OGmovIAcTOV Yo THY
mpoyuatomoineny s pyacio TPaxtTikys mpofiérovrar oéka (10) diwpeg
ovvavtioels tov Tuijuaros ue péin s oudoas Emotnuovikng kai
Teyvikns Yrootijpiényg g epyaciog npaktikyg.

5. Ta omowaonmore arlayn oto Ilpoypoupa Zrovdé®v 01 6rTOVOAGTES
evyuepavovral oo tov / tpy YrevOvvo / n Xrwovdwv kai ‘Epsvvog i ano to
Tunua Aroikntixyg kot Exknoidcvtixns Yrootpiényg.

6. 2e elaupeTinés Kot TAPOS AUTIOLOYNUEVES TEPIMITWOELS UTOPEL VA DIAPEEL
OVVOIOOGKaAlO, YIa TV TPOYUATOTOINGY VOGS ualbnuatos n epyactipiov
votepa ano oyetikly anopaci) tov Aicvovrij tig EXAA.

7. 270 pevIKO GUVOLO WPAY TOV TPOYPIUUATOS ZTOVODY OV TEPLAAUBAvovTal

070eS  EKTAIOEVTIKEG  OPOACTIPIOTHTES OTWS OLOAECELS,  EMIOKEWYEILS,
oTPOYYLAd TPpOTECIa, K.T.J
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A" KYKAOX MAOHMATON EZEEIAIKEYXHX
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NMPOrPAMMA ZMOYAQN EZAA
K" EKMAIAEYTIKH ZEIPA
EIAIKH ®AZH ZMOYAQN TuAua ToupioTikAg Oikovopiag & AvamTugng

TOA-X01: TOYPIXETIKH ANAIITYZH & ITOAITIKH

TOA-M01: TOYPIXTIKH ANAIITYZH

. ZKOIIOX & XTOXOX TOY MAGHMATOX

YKOTOG TOV HoONUATOG €lval v TEPLYPAYEL Kol VO OVOADCEL TO Be@pnTikd Kot
EUMEPIKO TAOIGIO TNG TOVPICTIKNG OVATTLENG KOl VO OMCEL YOPOKINPIOTIKA
TOPASEYLLOTO TEPTTOGEMVY amd TN O1e6V] Kot EAANVIKY TPAYLLOTIKOTNTO

Ewdwkoi otoyon:

H amdéktnon kot epPfdbuvon e101kdV yvOCEDV TOV TPENEL VAL KATEXOVV TO. LEAAOVTIKA
oTeAEYN NG OMudclag droiknong oe Bépata oyedlacod, opydvmong Kot VAOTOINoNG
NG TOVPLOTIKNG AVATTUENG.

Me tic yvooelg ovtég Ba kotaptilovv Kot va mopakoAovBodv yevikd Kot €101KA
TPOYPAUUOTO TOVPLOTIKNG AVATTUENG O€ €0VIKO KOl TEPLPEPELOKO EMITEDO.

Il. ANTIKEIMENO TOY MAOGHMATOX

"Evvola kot meplexdeVo g TOVPICTIKNG AVATTUENG.
OePNTIKEG TPOGEYYIGELS TNG TOVPLIOTIKNG OVATTUENC.
[TpotimoBéoelg kKot mpdTLITO TOVPIGTIKNG OVATTTVENC.
Opydvoon, eopeig, Becpol oTov TOVPIGUO.

AlpOPP®OT] TOATIKTG TOVPLGTIKNG AVATTUENG.

Aebveig popeig doknong avamtuElokng TOVPICTIKNG TOALTIKYG
Opydvoon Kat 6Yed1AGHOG TNG TOVPIGTIKNG AVATTLENG.
Kowotikn tovpiotikt| avamtuln.

Xopkn 010poporoincen Toupioprov.

Kowvovikoowovopkn Bedpnon toupiopon.

AVAIAVLOT YOPOKTNPIOTIKOV TEPITTMOGEDV TNG TOVPLGTIKNG OVATTLENG.

I11. ENAEIKTIKH BIBAIOT'PA®IA

AYTEPINOY X. — I. ZAXAPATOX «.Am., (Zvlhoywédg Topoc), Tovpiortixii
avartoén: Tolvemartnuovikes npoaeyyioers, Emuédewn I1. Todproc, Exdooeig Kprtikn

BAPBAPEXOX ZXTEAIOZ, Tovpiouos: Oikovouikés mpooeyyioelg, Exdooelg
[Ipomoundg, ABnva 1997

BAPBAPEXOZ XTEAIOZ, Tovpiouog: Evvoieg, usyédn, ooués, Exdooerg [pomounog,
AbMva 1998

HI'OYMENAKHE N.T'., Tovpiouog xar Avarroln, Exdooerg Interbooks. Adnva, 2000
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HI'OYMENAKHYX NIKOX T'., Tovpiotikny Avartoén kou Ilepifallov, Emomuovikn
Enempida [Movemompuiov Iepoide, Tyuntkodg Topog yuo tov opdtipo Kabnynt
Mapio PA®AHA, Topog A’, 6er.229-238, Tepardg 2000

KOKKQXHY X. KAI TEAPTAZX I1., Biwown Tovpiouixy Avarrtoén kor Hepifailov,
Kptrtun, Abnva 2001

AATOZ A., O Tovpiouog wg Iopdyovrag IpowBnons e leprpeperoxns Avartolng,
TOIIOZ, 14/98, 66. 47-65, Abfva 1998

YIIIAANHY 1., A7o ™ ywpobétnon tmv exiyeipRoemy oty TEPIPEPELOKH OLKOVOUIK .
AVIoN TOVPLOTIKY OVOTTOCH Koi moltikég avtyuetwmions g, Ilpaxtikd Xvvedpiov

«Xwpobétnon emiycipnoewv.: 01kOVOUIKES Kol TEPIPOALOVTIKES emTTWOEIS). X10G, C.
603, 1998

TEAPTAX Il., Touvpioteg, talidia, tomoi: Koiwvwvioloyikés mpooeyyioels otov
Tovpiouo, EEGvtag, ABnva 1996

DOSWELL ROGGER, Tovpiouog: O polog tov amoteleouoticod uovor{ueve,
Exd6oeic Kprrikn), Anva 2002.

HARRISON D. (empélewa), Tourism and the less development countries, J. Wiley
and Sons, London 1995

GARTNER WILLIMAM, Tovpiouiky Avartoén: Apyés, Awadikooies kol Tlolitikég,
Exdocerg ' EAAny, ABnva 1996

GEE C., J. MAKENS, D. CHOY (empuéieia ©. Mavpodoving), Tovpiotikyp &
Toéioiwtikn Brounyavio, Exdoceig EAAHN , AGnva 2001
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TOA-M02: TOYPIXTIKH ITOAITIKH

. XKOIIOX & XTOXOX TOY MAOHMATOX

YKomog Tov pobnuatog sivar vo e€etachel kot avaivbel o pvOUIGTIKOG POLOG TOV
Kpdtoug ommv tovpiotikn otkovopio, ONAodn 1 OCULOTNUOTIKA KOl ECKEUUEVN
PLOOTIKN TOPEUPOCT] TOL GE QLTHV, TPOKEUEVOL VO ETNPEAGEL TNV TAPUYWYIKY| TNG
dpacTnNPOTNTO TPOG TV emBLuNT] KatebOLVON Kot va yivel KaADTEPO AVTIANTTH M
£VVOl0 KOl 1) GKOTILUOTNTO TOV KPOTIKOV TOPEUPATIGHOD GTNV TOVPLGTIKY] OIKOVOLAL.

Ewdwkoi otoyon:

H andéxmmon xor epPfabovon eEedikevpévav BempnTik®v YVOCE®V TOV TPENEL VL
KOTEYOLV TO OTEAEYN NG ONUOGLOG Ol0IKNOoMG, Yo TN JUOPO®CY| GTPUTNYIKOV
OTOY®OV KOl TN OTVTMOT] HETPOV KOl LEGMV TOVPLGTIKNG TOALTIKNG o€ €BviKd Kot
TEPLPEPELOKO EMimedoO.

II. ANTIKEIMENO TOY MAOHMATOX

Tovpiopndg Kot TOVPLETIKY TOALTIKN

I'evikd ylo TV TOVPIGTIKY TOALTIKN

OewpnTikd LTOPAOPO NG TOVPIGTIKNG TOMTIKNG

Ievucéc emdunetg, okomol ko 6TdYO1 TNG TOVPIGTIKNG TOMTIKNG
Méoa Kot HETPOL TNG TOVPLOTIKTG TOALTIKNG

Agrtovpyikn 6y€on TV PETAPANTAOV TNG TOVPLCTIKNG TOALTIKNG
[Tpoypapaticodg TG TOVPLOTIKTG TOALTIKNG

Awdwosio Myng ano@ace®y TG TOVPLOTIKTG TOMTIKNG

ITII. ENAEIKTIKH BIBAIOTPA®IA

ZAXAPATOX I'EP., Ocwpnuréc wor Ilpoxuxéc Ilpobmobéceic 1y  pia
Anotereouozirn [olitikn, Tovpiopog koar Owovopia. Tevyog 71,0eh.48-52, 1984

ZAXAPATOZX TEP., O amioixog eumeipiouog, n tovplotiky moMTiky kol 1 opo e
Kpiong (1992), Xoyypovo Ouata, Tevyog 34, AGMva 1998

ZAXAPATOZX TEP., A¢ dodue emtélovg tov tovpioud ws Prounyovio, Oucovoukds
Tayvdpdpuog, 5-1-2002

HI'OYMENAKHX NIKOX T'., Tovpioukny Iloiitikn, Exddoelg Interbooks, Abnva,
1999

HI'OYMENAKHX NIKOX T'., Illepipeperoxn Oixovouixny Ioiitikn kou Tovpiouog,
EmBewpnon Owovopkne Emotiung, 'Exdoon T.E.I. Hreipov, [Tapdptnuo IpéPeloag,
Tevyog 1, IpéPela, 2001
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HI'OYMENAKHX NIKOZX I'., Tovpiotiy [lolitikn ywpic Ipoypouua, Otkovoukog
Tayvdpdpog. Oktdpprog 1992

HI'OYMENAKHYE NIKOX T'., Ilpoimobéoeic yio t yopoln koi epopuoyn UGG
Pealiotikng Holitikng Tovpiorikng Avamroéng, YIIEIO, Ivotitovto Teyvoloywkng
Exnaidevong, Adnva, 2000

KOYPTHX II., Xtpatyyikn koi aviaywvioTikOTHTO GTOV TOUPIOUO GTO TAOLGLO THG
wepLpepelaxns avarroéng, A. Awatpi (adnuocsievtn) Xapoxkonelo Ilavemotiuio,
Abnva. 2004

AATOX A., Tovpiotiky Avomroén xor Aounuévo Ilepifoiiov, Anpocievon ota
[Mpaxticd AeBvog Emotmuovikov Xvvedpiov pe 0épo «llepipeperokn oaviamtoén,
yopotatio kol meptBdAlov 6to TAaicto g evopévng Evpdnng» mov opyavmbnke and
10 ZYNAEEMO EAAHNQN [TEPI®EPEIOAOIQN (XEII) kou to EINIXTHMONIKO
IIEPIOAIKO TOIIOX, Exdoon ZEII-TOIIOX, Topog 11, cel.214-227 ABnva 1996

MYAQNAZX A., O Tovpiouog wg xivytipio ovvoun s yopas, Hpaktkd Zovvedpiov
Owovopwco¥ Ilavemomuiov AOnvov pe 0épa: «To Ilapov kor to uéliov g
Elinvikng  Owovouiogy. Toépog A. Exdoon Owovoukd Ilavemomiuio AOnvov.
ABnva, oei. 595-615, 1997

INCKEEP E., Tourism Planning : an integrated and sustainable development
approach, Jwiley and Sons, Inc., New York., 1991

IGOUMENAKIS NIKOS G., The Necessity to Formulate and Implement an Effective
Tourism Policy, Paper presented at the First International Scientific Congress,
organized by the National Technical University of Athens, Department of Geography
and Regional Planning, Athens 1998

LAGOS D. - P. TSARTAS, - E. STAMATIOU, Tourism policy and tourist
development planning, Eiwonynon oto d1ebvég cuvédpio XVI AESOP CONGRESS
«Planning in Border Regions» University of Thessaly, July 10-15, 2002

O’ HAGAN 1. et al., The Tourism Industry and the Tourism Policy: policies of the
twelve member states of the Commission of the European Communities» - Directorate
General for Transport, Brussels. 1985

TSARTAS. P. & D. LAGOS, Hotel Management and Tourism Policy in Greece: A
Critical Assessment in Tourism and Hospitality in 21est Century (Editors Mukesh
Ranga, Ashish Chandra), pp 202-224, Published by Discovery Publishing House, New
Delhi 2003
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TOA-M03: ETOIXEIA TOYPIZETIKHX NOMOGEXIAX

. XKOIIOX & XTOXOX TOY MAOHMATOX

YKOTOG TOL pobNpUaTog elvar va Yivel EVUEP®OOT] EML TOV KLPLOTEPWV ONUEI®V NG
TOVPIOTIKNG VOpoOeaiag, Tov apopovv HETAED GAL®VY TIG TOVPLOTIKEG EXEVOVGELS, TNV
TPOCTOGIO TOV PUOIKOV KOl TOATIGTIKOD TEPPAAAOVTOC, TNV OPYOVOTIKN doUN Kot
TG appoddtreg tov Ymovpyeiov Tovpiotiking Avamtvéng kot tov EAAnvikov
Opyaviopod Tovpiopov, kabag emiong ™ oxetikr] pe tov Tovpiopd vopoBetikn
dpactnprotta TV opydvev e Evporaiking Evoong

Ed1koi otoyor:

H amdéktnon kot epPdbuvon e101KdV yvOCEDV TOV TPENEL VAL KATEXOVV TO LEAAOVTIKA
oteAéyn G onuocwg oloiknong oe Bépata vopobetikng dpactnpldtnTog GTov
TOVPIOUO, TOGO Gg EAMANVIKO 000 Kat o€ d1eBvEG emimedo.

II. ANTIKEIMENO TOY MAOHMATOX

[Mopaymyég enevdGELS GTOV TOVPIGUO

Avomto&laxoi Nopot 2601/1998 won 3299/2004

[Teproyég kot Ldveg TOLPICTIKNG AVATTVENG

Kivnrtpa mov mapéyovion amnd to vopo

[Teproyég ohokANpOUEVNC TOVPIGTIKNG VATTTUENG

[Ipoctacio puood TepPaiiovtog

[Ipootacio moATioTikKoD TEPPAAALOVTOC

"Eleyyo¢ TouploTikng avantuéng e ympog

Opyavotiky] odpOpwon kot appodtdmteg tov Ymovpyeiov Tovpiotikng
Avamtoéng

Opyavotiky dwipbpwon kot appodidtreg tov Elnvikod Opyoviepol
Tovpiopod

Amoxévtpoon — Evioyvon O.T.A

Kowortikég dpdogig vép Tov ToupIo oD

[Ipdowvn Bifrog yio Tov tovpiopd

O¢uata mov apopoHv Ta Egvodoyeia

Ofpata IOV APOPOVV TIG LETAPOPES

[Ipoctacia mepiaiiovtog
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ITI. ENAEIKTIKH BIBAIOTPA®IA / ATAAIKTYAKOI TOIIOI

EYAITEAOIIOYAOY-MOPAKH-T'API'AAIAH, Eevodoyeioxn NouoBeaio, 1958
EY®OYMIATOY-IIOYAAKOY A., 2roiyeia Tovpiotikng NowoBOeoia, 1987

EYOYMIATOY-IIOYAAKOY A, Epyotikn kot Zevodoyeiaxyy NouoBeacia, o’ €k9.
1981, B’ €kd. 1993

KAA®IQTH XT., Tovpiouxai Eniyeiprnoers, 1972

MONIAPOY ., Tovpiotixoi Eriyeipnoeig, 1976

MOYNTANOY E., Kaodixag Zevodoyeiarns Nouobeaiog xar Nouoloyiog, 1979
PAIITAPXH I1., diopxnc Kool NouoOeoiag. T.188 — Tomog kou Tovpiouog
TEZETZEKOY ®., To dikoio tov Tovpiouo, 1976

BIHL L., Droit des hotels, restaurants et champings, Librairies techniques, 1981
BOULANGER FR., Tourism et Loisirs dans les droits prives europeens, 1996
FRIDMAN G.H.L., Law of Agency, Butterworths, 1983

CORKE J., Tourism La, 1989

PANNETT A., Principles of Hotel and Catering Law, Hoit, 1984

PANNETT ALAN AND MICHAEL BOELLA, Principles of Hospitality Law, 1996
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TOA-X02: TOYPIZETIKH OIKONOMIA

TOA-M04: TOYPIXTIKH OIKONOMIA & EINIXEIPHMATIKO XXEAIO

I. XZKOIIOX & XTOXOX TOY MAGHMATOX

Yxomdg Tov padnuotog etvar va eetachel 1 TovploTIKN OKovopia Kot vo 000l o
OAOKANPOUEVT] Kol GOENG €KOVO TOL TPOTOL HE TOV OTOl0 Aeltovpyel ovT Kot
Kuplog va cvvewdntonomBel 0 onuavtikKog porog mov Katw and mpovmodicelg pmopel
va odpapaticel oty mpoomadsio ovarntuEng N peyébuvong pog otkovopiog oe
TOMIKO, TEPLPEPELOKD Kot EOVIKO emimedo.

YKOmOG TOV gpyactnpiov givor 1 Bewpntikny eunédmon tov peBodoA0yIKoD TAGIOV
OV aKOAOLOEITOL YlOoL TNV KATAPTION €VOG EMYEIPTLATIKOD GYeSIOV GYETIKOV PE TNV
TOVPIOTIKY OPAGTNPOTNTO YlOL VO, YIVOUV KOTOVONTEG Ol EMUEPOVS OIKOVOULKES
TOPALETPOL TOV TO GLYKPOTOVV.

Ed1koi otoyor:

H andkmon kot epPaduvon Bacikdv OKOVOUK®Y YVAOGE®MVY Yo TNV KOTAVONGN TOV
TOAOTAELPOV TOVPIGTIKOD POVOLEVOVL, Ol OTOleg €ival YPNOTIKES OTOL GTEAEYT TNG
Anpooiog Awoiknong kabwg ta fonbodv omn Aqyn opBoAoyik®V omoPAcEDV HE
OLKOVOUIKG KOl KOWVOVIKA KPLThpio.

[MapdAinio omokTdTor EEEIOIKEVIEVT] YVMDOT GTNV AVAALGT OIKOVOUIKNG a&L0AdYNoNG
EMYEPNUATIKOV oYedlV KOl TPOYPAUUATOV oTOovV Topén TOL TOovplopoy. Ot
onovdaotég Bo  pmopovV VoL EKTIUNCOLV TNV  OIKOVOMIKY  EQIKTOTNTO  TOV
EMYEPNUATIKAOV GYEOIOV KOl TPOYPUUUATOV, VO TNV 0E0A0YGOVV LLE OIKOVOULKA
KPLTPLOL KO VO EVIOTICOLV TIG EMMTMGELS GTOVS O1APOPOVG TOUEIS TNG OIKOVOUIKNG

dpdiong g ToLVPLoTIKNG Propmyaviog.

II. ANTIKEIMENO TOY MAOHMATOX

H tovpiotikn owovopia Suvapkog KAAO0G OIKOVOIKNG OpacTnplOTNTOG.
O1 Baoikég e160ymYIKEG EVVOLEG TNG TOVPIOTIKNG OIKOVOULNG.

H {mon toupiotik®v mpoidvtmv Kol 1) GUUTEPLPOPA TOV TOLPIGTO.

O1 Baoikég apyé Tov SETOVV TV TOVPICTIKN TAPAYMYY).

O1 Baoikol GVVTEAEGTEG TAPAYMYNG TOV TOLPLGTIKOV TPOIOVTOG.

To K66TOC TAPAYOYNS KOl 1) TPOGPOPA TOVPIGTIKMV TPOIOVTIMV.

H pétpnon kou n tpdPreyn g tovprotikng {nnong.

H 1y kot mocotnta 1coppomiog EvOg TOLPIGTIKOV TPOIOdVTOG

To emyepnuarticd oyxédro emévovong (BUSINESS PLAN) wg pia oepd amd
OXEOIOGLEVEG ATOPACELG KO EVEPYELES O1G0E0MC TV TOVPIGTIKMOV TOPWV Y10,
va dOnpovpynOel pia véa TovploTikni povdoa 1 vo exektabel o VEIoTAUEVN
KOl VO ToPAYEL TOVPIOTIKG aryalBd Kot vanpecieg, Ta omoia (ntobvtat otV
TOVPIGTIKT] ayopa
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TOA-M05: TOYPIXMOX & EAAHNIKH OIKONOMIA

I. XKOIIOX & XTOXOX TOY MAOGHMATOX

2xomdg Tov padnuotog ivol va Teprypayel Kol vo avaADoEl Bactkd SopKd ototyeio
™G eAMVIKNG owkovoptag, divovtag telkd €U@aoT GTO CLGTOTIKA GTOlXElD TOV
tovpiopoV otnv EAAGSa, ot B€om g xdpag Hag otV ToyKOGHLN TOVPLIGTIKT ayopd,
OTIG TAGELS OV SOUOPPDOVOVTOL Y0 TNV TEPOLTEP® TOVPIOTIKY TNG OVATTUEY, OTIC
dUVATOTNTEG KOl GTO. GLYKPLTIKA TAEOVEKTNHOTA Tov dtabétel Evavtt TV GAA®V
AVTOYOVIGTIK®OV YOPOV, KOOMG Kol GTNV avayKalOTNTO TOLOTIKNG avadtdpOpmaong Kot
JPOPOTOINGNG TOL TOVPLGTIKOV TPOTOVTOG TNG Y DPOG.

Ewdwkoi otoyon:

H amoéktnon kot gppdbovon dikdv yvacewv mov agopoldv ta KOpla {ntiuate mov
ATOCYOAOVV TOV EAANVIKO TOLPIOUO KOL VO OOKTHoOLV OeEl0TNTEG, YO0 TNV
OVTILETOMICT TV TPOPANUAT®V TOV avTipeTOmilet.

II. ANTIKEIMENO TOY MAOGHMATOX

H e£EMEN Tov TOVPIGHOV GE TAYKOGLO KO EVPMOTOIKO EMITEDO.

H 0¢om tov eEAAnvikod Toupiopod 6TV TaYKOGULO TOVPLOTIKY| 0yOpd.

H dopn g eAAnvikng tovplotikng Propmyoviog.

H ovpPoir; tov tovpiopod oto pokpootkovoulkd peyédn (cvvaiioypo,

amocyYOAN G|, IGO0, OEIKTES OTOOOTIKOTNTOG).

e O 1tovplopdg orrodamdv otnv EAAGda. Avvatdtnmreg kot TPOOTMTIKES
avamTuENG TOoL.

¢ O £00TEPIKOS TOVPIGHOG KOt 1) GLULPOAT| TOV GTNV OIKOVOULKT AVATTLED.

e To péyebog Kol to YOPAKTNPICTIKG TNG TOVPIGTIKNG {NTNONG Kol TPOGPOPAS
o€ €0VIKO Kot TEPLPEPELOKO EMITEDO.

®  AuvatoTNTEG OVATTLENG TOV EOKAV KOl EVOAAAKTIKOV LOPOOV TOVPIoUOD GE
TOTKO KOl TEPUPEPELNKO EMITEDO.

o XopoKTNPoTIKE TOpadEly ot Ao TNV EAANVIKN TPOYUATIKOTNTO
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TOA-EO01: TOYPIEMOX & KOINOTIKA ITPOTPAMMATA

. XKOIIOX & XTOXOX TOY EPI'AXTHPIOY

YKOmOG TOV gpyacTnpiov &ivor va amoktnBovv ol amapaitnTes YVAOOES Yo TO
TEPLEYOUEVO KOl TN AOYIKN TOV OPOPMOV KOWOTIKOV TPOYPUUUATOV TO, OmTOoio
EVIGYDOLV TNV OLOTIKY TOVPIGTIKY EMLYEPTLOATIKT OPAGTNPIOTNTO KOl TPO®OOHV TNV
avamrtuélakn dtadikacio.

Ed1koi otoyor:

H andéxtmon kot gpPdbovon edkdv yvdoewv mov a@opodv ta Kopla CNTHLTe Tov
OTOGYOAOVV TOV EAANVIKO TOLPIOUO KOl VO OOKTHoOLV OeE10TNTEG, Yoo TNV
QVTILETOTION TOV TPOPANUATOV TOV AVTIUETOTICEL.

Il. ANTIKEIMENO TOY EPI'AXTHPIOY

e Na yivel KatovonTog 0 pOLOS TV KOWOTIK®V TPOYPUUUAT®V GTNV TOVPLIGTIKY)|
avamTuén.

e No mapovslaeToHV Ta KUPLOTEPO KOWOTIKA TPOYPALLOTO TTOV EIVOL «OUVOLKTE
N emavoAapBavovtol o€ TOKTA ¥POVIKA SLOGT AT
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TOA-X03: TOYPIZETIKO MAPKETINI'K

TOA-M06: ZXEAIAZMOX & E@OAPMOI'H MAPKETINT'K XTOYX
TOYPIZETIKOYX ITPOOPIXMOYX

. XKOIIOX & XTOXOX TOY MAOHMATOX

YKkomog tov pafnuatog elvar va ovvdebel m Bewple TOL HAPKETVYK UE TIG
TPOYUATIKES ATOLTGES TPOPOANG Kot Tpo®ONoNg EVOS TOVPIGTIKOD TPOOPIGUOV GE
TOTIKO, TEPLPEPELOKO 1N €Bvikd emimedo. [dlwg emdidketan n efokeimon pe ta
oOyypova gpyoleio tov destination marketing kot n andktmon de&lothtOv ®g TPOg
TNV EQOPLOYY] TOVG YO0 TIG OMOLTNGELS €VOG TEPUPEPEIOKOV 1) €BVIKOV OPYOVIGHLOV
TOVPIGLOVD.

Ed1koi otoyor:

Bdost tov Bsopnrikddv opy®dv TOL UAPKETIVYK TOUPIGTIKOV TPOOPIGHAOV Ol
onovdaotég Ba elvar oe Béom va avaldfovv v ekndvnon ohokAnpopévov oyediov
UEPKETIVYK KOOMOS Kot TNV apakoAovdnon kot vrootpign g VAOTOINGNS TOL GTNV
TPAEN.

I1. ANTIKEIMENO TOY MAOGHMATOX

"Epevva kot avdAvon g oyopag

Tunpoaronoinon ayopdg Kot ETMAOYN 0yOpOV-GTOY®OV

O£0TIoT GTPATNYIKOV KOl TOKTIKOV 0TOY®mV MdpreTivyk

Exnovnon Ztpatnyikng Mdapketivyk

Exnovnon Metlypatoc Mapketivyk

KoBopiopog arartovpeveov mopwv (tpodmoroyiopnods MApKeTIvyK, Tpocmmikd
KOK.)

e 'EAeyy0g amoTeEAECUATIKOTNTOG
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TOA-EO2: EPEYNA TOYPIXTIKHX AI'OPAX

. XKOIIOX & XTOXOX TOY EPI'AXTHPIOY

YKOTmOG TOVL gpyaotnpiov givar va avaivBovv ot Pacikég £vvoleg NG TOVPLOTIKNG
ayoplc, oL apyES oL TN OEMOLV Kol Ol GYETIKES 1010UTEPOTNTES, KOOMDS Kol Ot
dupopeg pebodoroyieg mov debvadg €xovv avamtvyBel yioo v Koatavonon twv
AVOYK®OV Kol TACEWV TOV TAPOLSLALOVV 01 KATOVOAMTEG TMV TOVPLOTIKOV TPOTOVIMV

Ed1koi otoyor:

Ot omovdactég va gival oe B€on va KaTovoouv To gpyoieion TNG SEVEPYELNG LLOG
‘Epegvuvag Ayopdg oto ympo tov Tovpiopov, vo GLUVIAGGOLV EPMTNUATOAOYL, V.
TPOYLOTOTOLOVV £PEVVES TOVPIGTIKNG AYOPAS Kol Vo aEtomotovv OAa to. peBodoroykd
gpyorela TNG EPELVOG GTNV TOVPLOTIKY AYOPEL.

II. ANTIKEIMENO TOY EPTAXTHPIOY

Ta mepleyOEVO TG EPELVOG TOVPIGTIKNG OLYOPAS.

Avdivon tov pebodoroyikdv PnUdTov TG £pELVAG TG TOVPIGTIKNG 0YOPUS.
[Mocortikég kot moroTkég pebodoroyieg €peVVOS TOLVPIGTIKNG OYOPES.
[Mopadeiypata, VTOOEYHOTIKEG AGKTOELS.
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TOA-EO03: XXEAIAXMOZX EINIKOINQNIAKHYX KAMITANIAX

. XKOIIOX & XTOXOX TOY EPI'AXTHPIOY

YKOTOG TOV epyaoTnpiov €ival 1 TPOKTIKN £POpUoY TNG Bewplag ToL HAPKETIVYK
HEGO Ao 0L OAOKANPOUEVT AOKNON GYEOIAGHOD LG EXIKOIVOVIOKNG Kapraviag. H
oAOKANPOUEVT] Kopmdvie Bo  koaAdyel OA0 TO  EMKOWVOVIOKA €PYOAEl OV
EVOEIKVLVTOL Y10l TO UAPKETIVYK TOVPLOTIKOD TPOOPIGUOD OTT®WG A.Y. M OLPLUCT], Ol
dnuooteg oyéoelc, o Internet Marketing, n tpo®Onon toincemv Kok.

Ewdwkoi otoyon:

Ot omovdaotég va elval oe Béon va katavoovv T Agrtovpyio ¢ Ymnpeoiog
Anpociov Xyxécemv GTOV TOUEN TOV TOLPIGHOL TOGO 610 Anpdclo 66O Kol GTOV
[diwtikd Topéa.

Ewwotepa va eivar 6e Béom va SLOHOPOOVOLY TNV ETKOWMOVIOKT] TOMTIKY] T®V
QOopEMV TOV ANUOGIOV TOUEN TOV TOVPLIGLOV.

II. ANTIKEIMENO TOY EPTAXTHPIOY

Emloyn axpoatnpiov-otdyov ¢ Kapmaviog

O£0TIOT EMMKOWVOVIOKOV GTOYWOV

Emloyn emkowvoviakod petypotog

Yxed100UOG UNVOUATOV TNG KOUTAVIOG

KaBopiopog mpoimoroylopov Kot Aoumdv TOp®mv TG KOUTAVIOG
Métpnon amoTEAEGUATIKOTNTOS TG KOUTAVIOG
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Pitman Publishing, London1988

GREENE M., Marketing Hotels and Restaurants into the ‘90s, Second Edition,
Heinemann, Oxford 1994

MORRISON A., Tovpiotiko Maopretivyx, Metaopaon-Empéieia Ztépylog Pekovong,
Exdoceic EAAHN, Afnva

[MPQTOITAITAAAKHE IQANNHE, Tovpiouiko Moapretivyx, Exddoelg ABavdciog
Xtapoving, Adnva 2003

HOLLOWAY CHRISTOPHER AND ROBINSON CHRIS, Marketing for Tourism,
Third Edition, Prentice Hall, Harlow, Essex 1995

39



NMPOrPAMMA ZMOYAQN EZAA
K" EKMAIAEYTIKH ZEIPA
EIAIKH ®AZH ZMOYAQN TuAua ToupioTikAg Oikovopiag & AvamTugng

COLTMAN M., Tourism Marketing, Van Nostrand Reinhold, New York 1989

DOSWELL R. AND GAMBLE P.R, Marketing and Planning Hotels and Tourism
Projects, Barrie and Jenkins, London 1979

FOSTER D., Sales and Marketing for the Travel Professional, Mac Grow — Hill,
London 1991

GARTRELL R., Destination Marketing for Convention and Visitors Bureaus,
Kendall Hunt, Dubuque, lowa 1989

GOLD J.R and WARD S.V., Place Promotion: the use of Publicity and Public
Relations to Sell Places, Belhaven Press, London 1993

GOODALL B. and ASHWORTH G., Marketing in the Tourism Industry: the
Promotion of Destination Regions, Croom Helm, Beckenham 1988

HEATH E. AND WALL G., “Marketing Destinations: a Strategic Planning
Approach”, John Wiley, New York, 1992.
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TOA-EO4: EIENAYTIKA KINHTPA XTON TOYPIXMO

I. XKOIIOX & XTOXOX TOY EPTAXTHPIOY

To ocbotuo TOV E€TEVOLTIKOV KIVATPOV GTOV TOVPIGHO &givol éva molvohvOeto
Oeopkd mAoicl0 OV TWOPEYEL TN SVVATOTNTO GTOVG (POPEIS TNG EMLYEPTUOTIKNG
dpacTNPOTNTOAG VO TO OEOTOMGOLY  HE TNV KOTAPTION EMEVOLTIK®OV GYedimV Kot
TPOYPOUUATOV.

Ed1koi otoyor:

H yvdon tov vrdpyovtog cuGTHUATOG KIVATP®Y GE GUVOVAGUO HE TO HEBOSOAOYIKO
mAaiclo ™G a&loldyNoNng TOV TOVPICTIKMOV — EMEVOLTIKOV GYEOIMV amd 1010TIKO-
OIKOVOUIKTG KOl KOWVMVIKNG GKOTLAG, TOPEXOLV TN duvatdTNTa Yo, 0pHoroyiky) Ayn
TOV TOLPICTIKAOV ATOPACEDV 6T dNUOGLA dtoikno.
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EENEX 'AQXYEX

. XKOIIOX & XTOXOX TOY MAOHMATOX

H 0w ¢@don omovdmv mepihapfdvel 1060 Oempntikny 660 Kol EQOPUOGUEV
exmaidgvon, 1N omoio €Yl OTOYO TNV KOAAEPYEW KO EVIOYLON TGOV YAOOGIK®MOV
YVOGEMY Kot OeElOTNTOV TOV HEAAOVTIKOV €EEIOIKELUEVODV OTEAEYDV e Oupata
Tovpiotikng ITloMtikng, ®cte va oviemeépyovial HE OMOTEAECUATIKOTNTO KOt
SUVOIGHO OTNV aVTAYOVICTIKN O1EBv) Kowotnta. ZKomdg Tov pabnuoatog eivar 1
KGALYM €WOIKAOV YAOCOIKOV JdeSlottwv enayyeApotikod tomov o Béuato mov
ATTOVTOL TOV YVOOTIK®OV OVTIKEIWEVOV TOV Tppotog.

Atveton Wdwitepn éugaocmn omv gvioyvon Tov TVEDUATOS TNG OGUIAANG Kol TNG
ocvvepyosiog AOy®m g avénuévng molvmtAokotTnTos TV Bepdtev Tov KaAobvtol va
OWEPIOTOVY  HECH  OHOOIKAV  dpacTNPOTATOV, OnmMg elvar ot TeXVIKéG
dwmpaypateboemy, 1M emiAvon  cLYKpovcE®V Kol Bépota mov  dmtoviolr  Tov
EMOYYEALATIKOV TTESIOV TOV GLYKEKPUEVDV OTEAEXDV. Ol EMKOWVOVIOKES OAAL KoL
KOWVIKEG 010t TEC €lvan Pacikd ototyeia Yo Tov pOAO TOv KOAOVLVTOL VA ToUEoLV,
KaBdcg eivar amapoitntn 1 ovvepyasio PE OHOAIYOVS TOLG GAA®V YWPAOV Kot
Avtmmpoooneieg Aebvav Opyaviouwv. Ov Aebveig ExBécelg, ta Xuvédpua, ot
ExBeciaxég Exdnidoelg tov e€mtepkol eivar peptkd amd to S1opopeTIKd YAOCGIKA
mAoiolo, KOl TO OTOi0l OTOTOVV YAMOGIKY €YPNYopoT kKot gveMéio, dote va elvan
OOTEAEGLOTIKA (MG TPOG TNV TOPOLGINCT Kot TPOMONOT TG TOVPLOTIKNG TOATIKNG
NG YDOPOS LOG TPOG TOV VITOAOUTO KOGHLO.

Il. ANTIKEIMENO TOY MAGHMATOX

H Tovpotiky Avémtvoén ko [ToAtikn, m Tovpiotiky Owovopio kot Atoiknon
Tovplotikov Emyeipnoewv, 10 Ogopkd IMhaicio ko ov Néeg Teyvoroyieg otov
Tovpiopd, n Opydveoon ExBeclokadv kot Zuvedplokadv Exdnidcewv kot ot Anpocteg
Yyéoelg givon kamolor amd tovg dEoveg, o BEpoTO TOV OMOI®Y YPNCUOTOIOVY Ol
ddackovteg otV EEVN YAMGGA Kot 6TOYEVOLV GE £val dITTO POAO:

1. omv keAépyera deE10THTOV YPUNTIG EMKOWVOVING:

- upe petagpootiky Aaoknon (gvbeloa kot ovtiotpoer) keEWévev  amd
TPOTOTLTEG TTNYES.

- pe v ovintuén YA®OoWK®V  OeEl0TNTOV  TPOPOPIKNG KOl  YPOTTNG
EMKOIVOVIOG ETAYYEAUATIKOD TOTOV 0TS CLVTOEN OUTNONG, OVOKOTVOONG,
nePiANYNG, AVaQOPAS, TPAKTIKMY, EVIILEPOTIKMY OEATIMV.

- pe v e&okelmon TV 6TovdASTOV/TPIOV HE PACIKES EVVOIEG KOl OPOVG TOV
Y®dpov G debvolg dumhmpatiog, Twv dNUOGIOV oYécewmv, Tov d1edvolg
EUTOPIKOV  OKOUOV, TOV €VPOTAIK®V Oeoumdv mov  aeopodV TNV
EMUYEPNUOTIKOTNTO KOL TNV EVPOTAIKT) OIKOVOULKT] TOALTIKY].
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2. otV KoAMEpyera OEEL0TNTOV TPOPOPIKIG ETIKOLVOVING:

- UE JOPOOTIKES OOKNOELS UECH GE HUKPEG 1| LEYAAVTEPEG OUAOEG e OTOYO
™V avantuén g EKepaomg.

- UE TPOCOUOIMOT GLVEVIEVEEWV HE OTOYO TN HOPQPOTOINCT KOWVOVIK®V
de€lottwv.

- UE OOKNGOELS TPOCOUOIMONG OTIG TEYVIKEG OLOMPAYUATEVCEDV UE GTOYO TNV
AVATTLEN EMKOVOVIOKAOV OEEI0THTOV.

- € TOPOLOLAGELS EWOIKMOV BEUATOV LE GTOYO TN OLOYEIPLOT TG TANPOPOPLNG.

- ue mpocopoimon mapovsiaong tov kabnueptvod TPOYPAUUATOS EpYOTing
TOV GTEAEYOVG TV VINPECIUKMY LOVAO®V TOV TOVPIGLOV.

Avorvtikdtepa, to Bepatikd medio amd to omoia kaAlepyeitor 1660 0 ypamtdg 6Go
K0l 0 TPOPOPIKOG AOYOG avTAOVVTOL 0O TNV TapakdTe Bepotoroyio:

Tovpiotikn Owovopia

H Emyeipnuotikn Apastnprotta e EAALGOag 610 e€mtepikd

Evponaiki 'Evoon kot EAAnvikn Tovpiotikn I[Holtikn

O1 Anpooieg Zyéoelg g Méoo Emkowvaviog yio to eEgldtkevpéva otedéyn o€
0épnata Tovprotikng [HoAtikng

Tovpiopog kar Kowotika [poypdppata - Oonyieg

Texvikég Aampoyotedcemv

Tovprotikd Mdapretivyk

[Tpo®Onom Tovpiotikadv [poidviwv

1. EKITAIAEYTIKO YAIKO

A&omoteitar n Eevoyhwoon PiAloypagio. mov ypMGIUOTTOLEITOL Y10. TO GUVOAO TMOV
padnuatov tov Tunuotoc. H Poaown oporoyioa yo kabe Oepatikd medio
amodertioveral ond tov Tomo kot g Evponaikég kot Aebveic Emionpeg Exddoeic
Kol ypnowonoleiton g avbevtikd vAkd mpog emefepyacia.  Tavtdypova,
YPNOLOTOLOVVTOL TO NAEKTPOVIKA apyeia Ymovpyeimv, Ta omoia £xovv dueom oyéon
pe Bépata Tovprotikng [MoMtikng, kabmg kot ot debvelg dradikTvakol TOTOL Kot Ta
niektpovikd apyeia g Evponaikng Evoong kot g 61e6voig kovotntog.
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B’ KYKAOX MAGHMATON EZEIAIKEYZHZ
e
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B’ KYKAOX ETAIKHX ®AXHXE XIIOYAQN

I. ZKOITIOX TOY B KYKAOY MAOHMATQN EEEIAIKEYXHXE

Y10 mAaicto Tov B kOKAOL gkmovovvTal dVo (2) cvAhoyikég epyaociec (case studies)
amod TOVG OMOLONCTEG KAOE TUNUATOG, TAVM oe emAeypéva BEpato mov apopovV
0TOVG TopElg e€E1OTKEVONG TOVE, GUUPMVO, LE TIC EVPVTEPEG OVAYKES Kot CNTALOLTA TTOV
KOAODVTOL VO, OVTILETOTICOVV, OC LEAAOVTIKG GTEAEYT TNG ONpdcLog Atoiknong.
210(0GC TOV GLAAOYIK®V EPYOCLOV YEVIKA &ivar M mepouutépm epfdbvvon tov
EMUEPOVS DEUATIKOV AVTIKEWEVOV TOL KUKAOL podnpdrtov, péco amd v evepyo
GUULETOYN TOV CTOVOAGTMV, KOTA TNV TOPOVGINoT] TMV EPYACIOV Kol TIG GLLNTNGELS
TOV EMAKOAOVOOVV.

Me 1oV Tpdmo avTd EMIUDKETOL 1 EVIGYLOT] TOV TVEVUATOG GLVEPYUGTOS KOt GLUALOG
KOl TNG KOLATOOPAG TNG Opddag epyaciog, HESO OmO TNV «omd KOWOU» avVAANYM
YPUTTAOV EPYACLAOV LE T YPNOT EOIKOV AOYIGHKOD KOl TOAVUECOV.

I1. ATAAIKAXIA EKITONHXHX XYAAOTI'TKQN EPTAXIOQN

Kotd ™ dbpkela tov B kOKAov TG €0IKNG GACNG OTOVddYV, avatifeTor 6Tovg
OTOVOAGTEG/GTPLEG 1 EKTTOVI|ON ATOUKADV 1] GUALOYIKOV EPYOCIOV (Uéypt 5.000 Aécers
0 kabe omovdaotig), TV omoia vrootnpilovy Katd ™ didpkeln Tov B KdKAov. Ot
gpyacieg avtég evtdocoviol 610 TANIGLo vVPOTEPNG UEAETNG-EQapLOYNS CnTnUdT®V
OV OAMOTEAOVV OVTIKEIPLEVO TOMTIKNG oTa Tedia eEgdikevong tov Tunpotog.

H epyacia mov Ba exmovicovv ot omovdactés / otpieg e K exmondevtikng cepdg,
Ba £xel o EENG YOPAKTNPICTIKA,

o avapépetar oc Oépota mwov oamoutobv TG0 OBewpnTikn avdivon OG0 Kot
emoTNUOVIKY enegepyacio Kot TeKunpioon

® £VIAGGETOL OTO TANIGLO TOV HoONUdTOv/epyastnpiov Tov o KOKAOL TG €O01KNG
(ACNG GTOVIMV, GTNV KatevBvvon piog Hehétng 1 Epguvag

e gcmAéyovial omd TOV EMOTNUOVIKA vrevBvvo 1oL  TUnUOTOog  dvo  (2)
pafnuoTo/epyacTiplo, Yoo T GUYKEKPIUEVT] EKTOOEVTIKY GEPA, YO TAL OOl Ot
OTOVOUGTEG/GTPLEG EKTTOVOVV TIG EPYOTIES

®  EKTOVOUVTOL OO OUAOES CTOVOUGTAOV/GTPIDOV KAT® oo TNV eMiPAeyn Kot evBHvn
evog 1 VO KadnynTOV

®  0&LOTOOVV EQAPLOYES TANPOPOPIKNG

H dwodikacio ekmdvnong tov epyaciodv meptioppdavetl ta e€Ng otdoo:

o IIpocdiopiopd evupldTEPOV  OePATOV —KEVIPIKOV TITA®V  €PYACIOV-  OTNV
KaTeELOVVOT OGS OAOKANPOUEVNG LEAETNG 1] EPELVAG, TOL APOPOVV GTOVG AEOVES
TOV TPOYPAUUATOS GToLd®Y Tov Tufuatog, pe €vBdvn 1oLV Emotnuovikov
YrevBbvov, e cuvepyacia e TOVG SLOACKOVTEG.

o Xyedloopd TV eMPUEPOVS BePdTOV TOL GLYKPOTOVV TNV TEAMKN UEAETN KOt
KOTAPEPIOUOG TOVG GE TITAOVS HKPOV EPYACLAOV, OO TOVG S1OUCKOVTEG.
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e AvdéBeon and tov Emomuovikd Yrnevbvvo tov Tunuatog oe cuvepyasio e Toug
ddokovteg, eml UEPOLG BELATOV Kal TITA®MV EPYOCLDY GE OUAES GTOVOACTMV.

e [lopovoiaon twv epyacidv Katd ) didpkela Tov B KOKAOL TG EOIKNG PAONC,
o Pdon TPOYPAULOTOS TOPOLGLAGE®Y, TOPOVGIO TMV OOUCKOVI®OV KOl TOV
GLVOAOL TV GTOVOUCTMV.
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MAGHMATA / EPTAXTHPIA

TOA-M07: NEEX TEXNOAOTI'IEX XTON TOYPIZXMO

. ZKOIIOX & XTOXOX TOY MAOGHMATOX

2xomdg Tov padNUOTOg €lval VO TAPOLGIAGTOVY Ol PUCIKEG YVAOOEIS GUVOAKE Kot
GUVOTITIKA YloL TN XPNON TNG TANPOPOPIKNG GTOV TOLPIoUO Kot va optofetnBodv ot
ONUEPIVEG TPAKTIKES EQPAPLOYES GTOVG SLAPOPOVG TOUELG TNG TOVPIGTIKNG Propnyaviog
Kol vo oklypaenovv ot peAlovtikeg tdoelg ko eEeMEelg. Me v oAoKANpwoN TV
ponudtov, ot cmovdactég Bo pmopovv va yvopilovv Tig PaciKéS TapapETPOLS TOV
kaBopilovv TV véa TOLPIGTIKN OVATTTVEN TTOL GTNPILETAL KO GTIC VEES TEXVOAOYIES.

Ewdwkoi otoyon:

Ot omovdaotég va eivor oe Béom va katovoncovy TG Pacikés €PAPUOYEG TNG
[TAnpopopikng otn Awoiknon towv Tovpiotik®v Movadmv, To YopaKTNPloTIKE Kot
WOOUOPOIES TOV TANPOPOPIKOV EQUPUOYDV o€ Béuata dlayeiplong TOVPIGTIKMV
TPoiovVIOV KoODG Kol TIG oOYYpoveg TAGES METECEMENG NG TANPOPOPIKNG
vrooTPENg g oloiknomng kot dwyeipong tovg. Ewdikdtepa ot omovdactés Oa
OTOKTNGOVV TEYVIKEG OEI0TNTEG LECH OO T PO TOV NAEKTPOVIKOV TOVPIGLOV.

II. ANTIKEIMENO TOY MAOHMATOX

o Toa TAnpopopilokd TeXVOLOYIKE GLGTIUATO GHUEPD

e Boowég £vvoleg Kol EMOTNUOVIKEG TEPLOYES, oVyypova TePPairovia
SLAOYOV KO EKTELECTG EQPOPLOYDV

e Boaowég epapuoyég (Office, Internet) ko vanpecieg (multimedia).

e H ypnon tg I[MAnpopopikng ot Atoiknon twv Tovpiotikddv Movadmv.
Koatmyopromoinon mg mAnpo@opikng vrostpiéng tov onueiov onpovpyiag,
dBeong Kot KATAVAA®MGNS TOV TOVPIGTIKOV TPOIOVTOV

o  X0opoKTNPIOoTIKE KOl 1010HOPPIES TOV TANPOPOPIKOV EQPAPUOYDOV GE BEpoTo
Sl elplong TOVPICTIK®V TPOIOVTWV, VINPESIHOV KOl POPEDY

o  XapoKTNPIOTIKEG EPAPUOYEG KOl LEAETEG TEpTTM®GE®V (Case studies)

o XUyypoveg thoelg peteEEMENG ™G TANPOPOPIKNG VTOGTHPIENG TNG dLOIKNONG
Kot O10yEIPLONG TOVPLIGTIKAOV TPOIOVIMV KOl VINPECIDOV

o Néeg Teyvoloyieg ko @opeig tov Tovpiopov-Ymnpeoieg Internet otov
Tovpiopod- Néeg Teyvoloyieg kot ehevBepog ypdvog

e H avamntvén tov Hiektpovikod Tovpiopov (e-tourism)

e Ot ovyypoveg thoelc ¢ épevvag-Global Distribution Systems, Zvotiuoto
Eunepoyvopdvov oto Tovpiopod, Zvotmuota Ayng Atopdcemv
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TOA-E05: EQAPMOI'EX MANAGEMENT OAIKHX ITOIOTHTAX
XTON TOYPIXMO

I. XKOIIOX & XTOXOX TOY EPTAXTHPIOY

O okomdg Tov gpyaotnpiov &ivar 1 Yvoplio T@V CTOLOAGTMOV HE TO GLGTHLOTO
OMKNG TOLOTNTAG TOV YPNOUYLOTOIOVVIOL GTOV TOVPIGHO, TIG OOIKAGIEG KOl TOVG
(QOPEIC TIOTOTOINGNG TOVPICTIKMV ETMLXEPNCEMVY Kot TIS dleBvelg Tdoelg TS motdTnTOg
GTOV TOUPIGUO.

Ed1koi otoyor:

O o10%0¢ givar 01 GTOVOUCTEG Vo EE0IKEIMOOVV e EVVOLEG Kat epyaAeia TG dloiknong
OAIKNG TOWOTNTOG KOl VO VIOBETNGOLV TNV OMKH TOOTNTO GTNV OPYOVMOGLUKY] TOVG
GUUTEPIPOPAL.

II. ANTIKEIMENO TOY EPTAXTHPIOY

Yrpatnywkn onpacio g Iowdtrog
[Towomta eEummpénong 6Tov TOVPIGUO
Owovopukn Avaivon g [Howdvttog
Yxedaopog g [owdtrtog

"ELeyyog g [Towdtrag

Bpoafeio ITotdomntog

Yvompata [Howvttag otov tovpiopod

ITI. ENAEIKTIKH BIBAIOT'PA®IA

AOTO@ETHX NIK., Management olixic Iloiotytag, exddoeig Interbooks,
AbMva 2005

I'TANNOIIOYAOY TEQPI'TA, ANOOYAIAX TAXOZX, 5 odiky moidtnTol
otov Tovpioud, EAAHN, 2004

GOWER, 4iwoiknon Olikng Ioiotyrag, EAAHN, 1999

AYAQNITHXE A. X TAMATHE, Xroiyeio EAéyyov & Araopations Tloiotyrag,
EAAHN, 2004

AEPBITZIQTHY KQXTAY, Adiwoiknon Olikng Iloidtyrog, Owovouikn
Bro61ikn — Nopwkn BifAiobnkn Adnva, 2005

Iotocehioeg

http://www.unwto.org/quality/index.php

http://www.iso.org/iso/home.htm

http://webstore.ansi.org/

http://www.elot.gr/home.htm
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TOA-E06: TEXNIKEX AIAIIPAI'MATEYXEQN & EIIIAYXH
XYI'KPOYXEQN

I. XKOIIOX & XTOXOX TOY EPT'AXTHPIOY

2Komdg TOL EPYNOTNPIoOV eivar vo PEATIOCEL TIG SOTPAYUOTEVTIKES IKOVOTNTES TMV
OTOLOAGTMOV GTO TAAICLO TOL 0010V 01 CLUUETEYOVTEG Bl EY0oVV TN vkaipio va:

- [poPAnpatictodv yio v £vvola Kot T onpacio TG dtmpayLdtenong

- Avoyvopicovv d1apopeTIKONS TPOTOVG TPOGEYYIONG TG OLATPAYLLATEVCTG KOl VOl
cu{nMoovV Kprtpla TA0YNG Hetasld Tovg

—  AvaA0oovV GNUOVTIKEG TEYVIKEG TTUYEG TNG OLOTPUYLATEVCNG

- E&aoxnBobv oty TpoaKTIKn £QopLOYN TOV GUUTEPACUATOV TOV £PYAGTNPIOV

II. ANTIKEIMENO TOY EPTAXTHPIOY

¢ Ewayoyn doknon: Acknon SlompoyUdTeuons o€ PIKPEG OUASES

o Oeopntkd miaicto — Tpomor Ilpocéyyiong: Tpdémor mpooéyyiong g
dmpaypdtevong

¢ H duwaokalio g dwoumpaypdtevong

e Efdoxnon: Edoxnon o Sompoayldtenon — TPOETOAcion Kol Stegoymyn
STPAYUATELGONG, OVAGKOTN O KOl EEAY®YT) CLUTEPACUATOV.
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HNAHPO®OPIKH

TOA-E07: AIOIKHXH & AIAXEIPIXH EPTOY

I. XKOIIOX & XTOXOX TOY EPT'AXTHPIOY

YKomdg TOv epyaoTnpiov €ivor 1 omOKTNON OOUNUEVNG YVMONG OYETIKA HE TN
dweiplon €pymv. Xnuepo, mopotnpeital por Slopkng TAom Yo ovoadlopyavmon,
aVATTUEN KOl EKCLYYPOVIGLO TOL OMUOGLOV TOUEN KOl TV VINPECIOV OV TAPEXEL.
Kotd ) dudpkela tov epyactnpiov avardovior OAEG ot PAGEIS EVOC EPYOV, EMUEPOVS
péBodoL TPOYPOUUATIGHOD, TO KOGTOS Kol Ot TOPOL oV eivar avaykaiol aAld Kot ot
TPOTOL OIEVEPYELOG TMOV ATOUTOVUEV®V EAEYYOV.

Ewdwkoi otoyon:

210)0G TOVL £PYACTNPIOL £ivar KoTtavonor Tov HeBodoA0YLDY Kot TEXVIK®OV d10iknong
épyov Kot M €£0IKEIMON T®V GTOVSUCTOV HE TO OYEOOGHO, TOV EAEYXO Kol TNV
Topokolovdnon £pyov pécm tov gpyareiov MS- Project.
Ot omovdaoTég PETA TO TEAOG TV podnuatwv 0o mpénet :

- va yvopilovv 115 facikég apyég g Atoiknong Epyov,

— va umopovv va  oyxeddlovv kol va  mwpoypoppotiloov TG EMUEPOVG
OpacTNPLOTNTES,

—  va gmpepiCouv, va avaBétouv Kot va opilovv ypoviKA TO. EMYUEPOVS TUNLOTOL
€VOG £pyov

- va mwopakorovBoiv, va eEAEYyovV Kal va dlopOBdvouv Ty Topeio vAOTOINoNG

- vo eKTovohV avapopEg oYETIKA pe TV €EMEN TOL £pyou

- va yvopilovv T1g SuVaTOTNTEG KO TOVG TEPLOPIGLOVS KoL VoL YEpilovTal ETaPKAOC
t0 avdroyo gpyadeio Microsoft Project.

II. ANTIKEIMENO TOY EPTAXTHPIOY

1. Ewoayoyn ot Awygipion ‘Epyov

e Yyetikol OpIopOl KO EVVOLESG, OPUKTNPIGTIKA £PYOV, KATNYOPIES ATOPAGEMV
oV aPopovV TN dweipton Epywv

21001 Ko Kavoveg dayeipiong Epymv

"Evapén, emioyn Kot mpocdloptopdg ototyeimv £pyou

2tédto Tov KOKAov Cmng evog £pyou

Opyavoon Kot avamtuén épyov

[Mopadeiypata dryeiptong Epymv oty eAAnvikn dnuodcia dtoiknon

2. Mpoypoppatiopog (ne ypnon trov MS- PROJECT)

o X1dy01 Kot TEPLOPIGHOL Yo TV avAmTLuEn evog £pyou
o Awyeipion yvdong otov Topéa TG 010iknomng Epyov
o IIpocdiopiopdg dSpactnplotitev
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e Extiunon JdudpKelng Kol OTOTOVUEVOV TOPMOV YL TNV VAOTOINGN TV
dPACTNPIOTATOV TOV £PYOV
e  AnuoG10G TOUENG KL TTPOYPOUUUATIOUOG EPYOV

3. Mé£0odor ypovikod mpoypappoticpod Epyov (ue xpion tov MS- PROJECT)

e Avantuén diktHov £pyov

e  Mébodog Kpiopuov Apouov (Critical Path Method — CPM)

e Mébodog PERT (Project Evaluation Review Technique)

e Auypoppo GHANNT

e  M£00001 TPOYPOAULATIGHOD EPYMV TOV OPOPOVV TN GLYKEKPIUEVN eEE101KEVLO)
TOV GTOVONGTAOV

4. Kootog kot ypion [épov épyov (pne ypiion roo MS- PROJECT)

ANesO, EUIEGO KOl GLVOMKO KOGTOG £pYOV
Xpovikn Katavoun KOGTovg Epyov

Yvumieon ypovikng d1dpKelog SpacTnPLOTHTOV
2y€01 KOGTOLG-YPOVIKNG SLAPKELNG EPYOV
E&oupdivvon katavoung topmv

Awyeipion moAhamAdv Epywv

5. Emoyn ko a&roroynon épyov
¢ Avdivon KOGTOVG-0QEAOVG,
¢ AvAAvon KOGTOVG-OMOTEAEGLATIKOTN TG
e TloAvkprmpiloxn a&lordynon
6. 'Eleyyoc Epyov
e Aoiknon oMkng moldtnTag 6T OlayEipion £pyov

e  MébBooot a&lordynong Epywv

7. Merétn nepinTtoong

ITII. ENAEIKTIKH BIBAIOT'PA®IA / AIAAIKTYAKOI TOIIOI

RORY BURKE (IIpoioyog Xépyrog Aaumpomovroc), Awayeipion Epyov (Project
Management — Teyvixés Zyeoraouod kou EAgyyov, Exd. KPITIKH, 1n ékdoom, 2002

DAVIS TONY, The relationship manager: the next generation of project
management, Burlington: Gower Publishing Company, 2003

HEERKENS GARY R., Project management. New York: McGraw-Hill 2002

LEVINE HARVEY A., Practical project management: tips, tactics, and tools, New
York: John Wiley & Sons Inc., 2002

LEWIS JAMES P., Project planning, scheduling and control: a hands-on guide to
bringing projects in on time on budget, 3rd ed. Toronto: McGraw-Hill 2001

A. AHMHTPIAAHE, Adwoiknon-Aioyeipion Epyov, Exddoeic Néwv Texvoroyidv, 1999
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Project Management: A Systems Approach to Planning, Scheduling, and Controlling,
Harold Kerzner Publisher: Wiley John & Sons, 1999

M. PIEKAAR, Evaluation of the application of the TNO method in service
companies, TNO publication, 1990

Project Management: A Systems Approach to Planning, Scheduling, and Controlling,
Harold Kerzner Publisher: Wiley John & Sons, 1999

TPYIIIA M., Ilpoypappaticpds Epyov, Exdooeig [Marmalnon, 1977
Microsoft Project, Exd6ceig KhedapiOuoc, 1998
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TOA-E08: HAEKTPONIKOX TOYPIEMOZX (E-TOURISM)

I. XKOIIOX & XTOXOX TOY EPTAXTHPIOY

To miextpovikd eumdplo, ot €POPUOYEG TOV KOl 1M OVATTVEN TOV GOYYPOVEOV
Teyvoroyiovv Emkowvwviag kot [TAnpoedpnong (TEIT) empépovv tpopepés arloyég
1660 otV Jdoun Kot opydvwon g oAvcidoag a&iog Kot Slvoung TOVPICTIKMOV
TPOIOVI®MV KOl  VANPECIOV OGO KOl OTO  YOPOKTNPIOTIKE, OTOLTIGES KOt
JSIPAYUATELTIKTY dOvaun TG TovptoTikng (Rmone. H epappoyn tov niektpovikon
eumopiov otV TOLPICTIKY Propunyovie AL Kot oTnv owovouio, YevikOTeEp Ogv
amotelel TAEOV EMAOYT OALL GTPATNYIKY| OVOLYKOLOTNTOL.

Ta emyspnoloxd povréda kot ot péBodor avdmtvEng Kol TPOYHOTOTOINGNG
OAOKANPOUEVOV GTPATNYIKOV NAEKTPOVIKOD EUTOPIOV GE SIAPOPES EMYEPNGELS TNG
ToVpLoTIKNG Prounyaviag, (m.y. Eevodoyela, TOLPOTIKE Ypopeio KOl TPAKTOPEC,
povceio, aEPOTOPIKES ETPIEG KO LETAPOPIKES EMYELPNGELS, OPYOVIGHLOT TOVPIOTIKNG
avantuéng Kot mpomOnong kAm), Bo Pondcovv 10 GMOVONCT VA KATAVONGEL TO
pOAO, TN OMNUAVTIIKOTNTA, TOV GYESOCUO KOl TNV VAOTOINGT TOU MAEKTPOVIKOV
eumopiov yuo TNV MAEKTPOVIKY OlOVOUY, HEPKETIVYK Kol TAOANGT TOVPIGTIKMOV
TPOIOVIMV KO VINPECIDV.

Ewdwkoi otoyon:

Me v olokAnpwon tov podnudtov ot omovdactéc Ba eivar o Béom va
KOTOVOT|OOLV TO MAEKTPOVIKO EUTOPLO, TIS EPOPUOYEG TOL KOL TNV OVATTLEN TV
ovyypovev Teyvoroyidv Emkowwmviag kot ITAnpopopnong (TEIL) otov topéa tov
TOVPICUOD, DGTE VO UTOPOVV VO GYESIIGOVV KOl VO VAOTO|GOVV GLGTNUOTIKA £V
OAOKANPOUEVO ETLXEPNOIOKO HOVTEAD MAEKTPOVIKOL EUTOPIOL Yol [0 TOVPLGTIKN

emyeipnon.

II. ANTIKEIMENO TOY EPITAXTHPIOY

o Hiextpovikd eumdplo: opiopds, mePleyOUeVo, 6Komoi, AOYol avAamTuENg
Kot OQEAT.

e  Alvcida, CLOTNUATO/KOVAMO/ETIYEIPNOELS OVOUNG OTNV TOVPIOTIKN
Bropnyoavia.

e Pbhoc, onuacio/péyedog Kot EMMTOCELS TOV NAEKTPOVIKOD EUTOPIOL GTNV
TOVPLOTIKN GALGION S1OVOUNG KOt TNV TOupLloTikn {nTnon.

e Emyepnookd Movtélo: opiopdg, €vvolo, TEPLEYOUEVO, OTOUXElD Kot
AVTOYOVICTIKOTNTO.

e Avdivon TV EMLYELPTCLOKAOV HOVTEA®V — TOV  TOPOKAT®
TOUEMV/EMYEPNOEDV Kol 0EIOAGYNON TOV EMATOCEDV TOV TPAOTMOV GTNV
aAVG1O0 TOVPLOTIKN SLOVOUNG:

1. agpomopikég etaupieg & Global Distribution Systems (GDS), m.y.
Amadeus, Galileo, Lufthansa.com

2. emyepnoelg prioeviag, m.y. accor.com, matina-hotel.com

3. ewovikég emyepnoelg (infomediaries & cyberintermediaries), m.y.
travelweb.com, opodo.com, Travelocity.com, lastminute.com
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4, ebvikol Ko Tomwkol TOLploTIKOL opyavicpoli &  Destination
Management Systems (DMS), w.y. choosegreece.com, visitbritain.com

5. emyEPNoElS EKOVIKOV Kowovidv (virtual communities), m.y.
virtualtourist.com, lonelyplanet.com

6. ewovikég onuompooiec (auctions /bidding business models), mw.y.
nameyourownprice.com, ebay.com
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EENEX 'AQXYEX

. ZKOIIOX & XTOXOX TOY MAOGHMATOX

Yxomdg tov poadnuatog otov B kKoKho g Edikng @dong Zmovddv eivar 1 TPoKTIKY
TAEOV ETOPT| TOV CTOVOACTMV LE TN YADGGO Kol 1] OAOKANP®OOT TG KAALYNG EO0IKMV
YAOGGIK®V 0eE10TNTOV  EMAYYEALOTIKOD TOMOL o€ Oéuata mov dmtoviol ToV
YVOOTIKOV ovTiKeEvoy tov Tunupatog Tovprotikng Owovopiag kot Avantuéng. H
HEYOADTEPN EUPOOT OIVETOL GTY] ONUOGIOAOYIKY KOl OEPELVNTIKN OLAGTACT] TNG
YADGGOG LECH UIKPAOV EPYOCLOV KO TPAKTIKNG eEAoKNoNG.

Il. ANTIKEIMENO TOY MAGHMATOX

H emaopn pe v &évn YAdooa yiveton pe:

e oTpatnyKEG  avamTVENG TV YAOOOIWK®OV  dgfloTHTmV  UEGH  TOV
TPOYPOUUUOTIGHOD SPACTNPIOTATOV, TNG KATAVONONG ANYNG OTOQACEDY Kol
g enegepyaciog emV.

o  TEpATEP® AVATTUEN TOV YAWGGIK®OV OeEI0TNTOV TPOPOPIKNG KOl YPUTTNG
emuolvoviag  emayyelpatikod tomov  (mapovoioon  Oépatoc,  aitnon,
avakoiveoon, mepiinym, avaeopd, VOLOL, TPOKTIKA, EVIUEPOTIKA deATIN).

e gupfabvvon kot avdivon Oepotikodv ovtikKewévov tov BT kdKAov Ko
EKTIOVIOT] EPYOCIDV TV GTOVOACTAOV.

® TPOCOUOIM®ON TAPOLGINCNG TOV KUOMUEPVOL TPOYPAUUATOS EPYAGIOG TOL
eedkevpévou oteréyovg o€ Bépata Tovprotikng [ToArtikng.

o teyvikég ko [Tapovsioon Ouikiog.

o uerém EevoyhAmoong apBpoypapiog oxeTKNg Le Ta BERaTO EVOLOPEPOVTOG TOV
TUNHOTOC.

1. EKITAIAEYTIKO YAIKO

A&lomoteitar n Eevoylwaoon PipAoypapio mov ¥pNGUYOTOLEITAL Yot TO GUVOAO TMV
ponudtov tov Tunuatog. H Poaocwkn oporoyion yio kéBe Oepoatikd medio
amodeAtioveror amd tov Tomo ko tic Emionueg Evponaikéc kot Atebveig Exdooeig
Kol ypnowomoteitar  ®g owbevtikd vlkd mpog emeEepyacia.  Tavtdypova,
YPNOUOTO0VVTOL TO NAEKTPOVIKE apyeion Ymovpyeiwv ta omoia &xovv dueon oyxéon
pe to mpog pHeAETn Ofépota kabBdg kot ov avrtictoyyor evpomaikol kot Oebvelg
dradikTvakol tomot.
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